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Classroom Use of Digital Media

Q18: Do you ever use digital multimedia in the classroom (Web interactive online games, podcasts, digital lesson plans, 
etc.)?
Q19: On average, about how often do you use digital multimedia in the classroom for instructional purposes?

4%

76%

21%

Use of Digital Media: K-12 Teachers
n=1,212

Don’t Use

Don’t 
Know

Use
4%

63%

33%

Use of Digital Media: Pre-K Teachers
n=206

Use

Don’t Use

Don’t Know
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67%

54%

54%

54%

49%

41%

49%

42%

30%

Is More Effective When Integrated 

Is Preferred By Students Over Other
Types 

Increases Student Motivation

Helps Teachers To Be More Effective

Helps Teachers To Be More Creative

Stimulates Student Discussions

Stimulates Student Creativity

Directly Increases Student
Achievement

Is More Effective Than Other Types 

78%

66%

65%

60%

57%

55%

54%

44%

40%

More Effective When Integrated 

Preferred By Students Over Other Types 

Increases Student Motivation

Helps Teachers To Be More Effective

Helps Teachers To Be More Creative

Stimulates Student Discussions

Stimulates Student Creativity

Directly Increases Student Achievement

Is More Effective Than Other Types 

Percentage Rating 8, 9, or 10 Agreement

Increasingly Sophisticated Teacher Attitudes: 
Classroom Multimedia

Q19a.  How much do you agree or disagree with the following statements regarding multimedia in the classroom (Web sites, interactive online games, 
podcasts, digital lesson plans, etc.)? *

Grades K-12
Use Digital Media (n=918)

Pre-K
Use Digital Media (n=69)
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K-12 Video: More Segments vs Whole Program

20%
42%

38%

Most Often Used Video Length: K-12
Use TV/Video Content (n=1,155)

Length of Segments Used
Used Segments (n=1,032)

Segments 

Both 
Equally

Entire 
Video 

Program

Q11.  Which of the following do you typically use most often in the classroom?
Q11a.  If you are using segments from a program, what is the average segment length?

5%

22%

45%

28%

Fewer than 3
minutes

3 to 
< 5 minutes

5 to
 < 10 minutes

10 minutes +

ES

ES

Higher (vs. 2008)
Lower
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0% 20% 40% 60% 80%

Add A Friend

Comment On A Friend's Status Or Photos

Become A Part Of An Educators' Group

Chat

Sign Up To Receive Updates/Notification Of
Another Person's Status

Tagging A Person In A Photo

Rate Someone Else's Content (i.e., YouTube
Video)

Play A Game With Another Member

Click On An Advertising Link

Teacher Comfort With Social Networking
K-12 

Use Digital Multimedia In Classroom/Use Social Networking Sites
Percentage Rating 4 or 5

Q21aa.  When using a social networking site, such as Facebook, 
Wiki, or other social media communities, how comfortable are 
you doing the following things?*
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0% 20% 40% 60% 80%

Games or activities for student use in school
Interactive Lesson Plans

Research information for student use
Current events information

Image collections
Games or activities for student use out of school

Information for own professional development
Online video library/exclusive content

Primary source materials
Interactive simulations

Online video library/previously aired content
Student-produced multimedia

Data sets 
Student-created web sites

Opportunities to interact with experts
Student submission web sites
Non-Interactive Lesson Plans

Audio on handheld devices
Blogs 

Facebook, Wiki, social media communities
Video on handheld devices

Value of Types of Digital Multimedia (per Teachers)

How valuable do you consider the following 
types of digital multimedia when it comes to 
classroom instruction? 

Value Particular Types of Multimedia
n=Use Digital Media

Percentage Rating 8, 9, or 10

MS

HS

ES

HS

HS

HS
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0% 20% 40% 60% 80% 100%

Search engines

Word of mouth from other teachers

Recommendations of library media specialist

Link from another Web Site

Professional associations

Print ads in educator publications

Direct mail

Online newsletters

On-air promotion

Alternate sources (YouTube, etc.)**

Sources Used to Locate Digital Media

Teachers’ Sources Used to Select Digital Media

Q23a. Which of the following sources do you use when locating digital media 
(Web sites, CD ROMs, etc.) for use in your classroom? 

HS

ES HS

HS

HS
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25%

26%

32%

33%

35%

56%

61%

Parent Communication Methods: Kids
Q41. How frequently, if ever, do you do each of the following things with your parents?

Students and Parents Using Technology

Kids
(n=1,277)

39% of parents say 
they email, text 

message or IM their 
children weekly or 

more often

Speak on cell phone

Email

Text message

Email when both home at 
same time

IM

IM/text when both home at 
same time

Email/IM/text when both in 
same room at same time

Percent Indicating They Ever Do Activity
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Items Owned or Used Regularly: Girls
Q64. Which, if any, of the following items do you own or use regularly?

Percent Indicating They Own or Use Regularly 

Child’s Age

Students’ Personal Electronics – Aging Younger

0

20

40

60

80

9 10 11 12 13 14 15 16 17

Cellular
phone

mp3 player

Hand-held
game device

Video svcs
on handheld

Location-
based svcs
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3%

3%

3%

3%

4%

4%

4%

5%

7%

6%

12%

6%

6%

6%

6%

7%

7%

8%

10%

10%

10%

16%

14%

9%

9%

9%

10%

10%

11%

12%

14%

16%

16%

22%

25%

3%Create polls/quizzes/surveys

Submit article to a site

Upload video you created

Submit suggestions/ideas to
websites

Create/contribute to online
project w/ others

Create/add/maintain site that's
not about you

Upload audio/podcast you created

Create character/avatar/meez
anime for games

Use online tools to create things
to post

Create/add/maintain blog or
journal you started

Upload photos you created/took

Create/add/maintain personal
website/online profile

Creative/Authoring Activity Frequencies: Kids
Q38. How often, if ever, do you do each of the following from any location?

Students Taking Control of Media…Becoming Producers

Kids
(n=1,277)

Percent Indicating They Do Activity At Least Once Per Week
Mean Times 
Per Month

Once a day or more Once per week

1.6

1.7

1.7

1.9

1.9

2.1

2.2

2.6

3.0

3.3

3.8

5.3

Create polls/quizzes/surveys

Submit article to a site

Upload video you created

Submit suggestions/ideas to websites

Create/contribute to online project w/ others

Create/add/maintain site that's not about you

Upload audio/podcast you created

Create character/avatar/meez anime for games

Use online tools to create things to post

Create/add/maintain blog or journal you started

Upload photos you created/took

Create/add/maintain personal website/online profile

27% do 
online 

production 
3x+/week
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Kids Talk About Schoolwork Online

Percent of Kids 9-17 
that visit social networking sites

0% 20% 40% 60% 80%

  Music

  Games

  Movies or TV

  School work

  Things to do online

  Relationships and dating

  Sports

  Fashion

  Products you like/advertising

  Technology and gadgets

  College/going to college

  Learning outside of school

  News

  Careers or jobs

  Community activities/volunteering

  Politics, ideas, religion or morals

Q: What types of things do you like to talk to others about on social networking websites? 

60% regularly 
discuss 

education
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Many Teachers Assign Net Homework

Most teachers 
(Over 50%) assign

 35%

No teachers 
assign Internet 

homework
 4%

Some teachers 
assign
 61%

Q: What percent of the teachers at your school district give assignments that require Internet use for completion of schoolwork? n=250 district leaders

Proportion of teachers in district that assign homework requiring Internet use
(per school district decision makers)
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No
17%

Yes
83%

School-Home Connections: Home Access to School Educational Services
Q34. Does your school district pay for access to any online services or sites such as subscription-based online educational services or online 

learning management systems? 
Q35. Are your students allowed to access any of these online services or sites from home?

Most Districts Providing Home Access To Ed Services

Whether District Pays for Access to Online 
Services/Sites

Yes
87%

No
13%

Whether Students Have Access to School-Sponsored 
Online Services/Sites from Home

And Teachers Assigning Net-Based Homework….
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None
5%91 - 100%

12%

61 - 90%
17%

31 - 60%
20%

11 - 30%
22%

1 - 10%
24%

Teacher-Student Communication Via Web Pages
Q28. What percentage of teachers from your school district utilize web pages for communication of assignments, links, etc.?

More Teachers Communicating With Students Via Web

School District 
Decision-Makers

(n=250)

Percent of Teachers in District Utilizing Web Pages for Communicating
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Perceived Benefits of Social Networking Sites

Parents believe social networking sites can help kids become successful adults.

Percent of parents rating each as a "very important" benefit

0% 10% 20% 30% 40% 50% 60%

Improve reading/writing skills

Learn to deal w/ difficult
situations/resolve conflicts

Learn to better express
themselves clearly/effectively

Learn to better express
themselves creatively

Learn better social skills

Find children who are like
them

Meet new/different kinds of
children

Q: When thinking about social networking websites, how important is it for your (CHILD) to...? n=1,039 parents
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19%

21%

26%

27%

31%

22%

54%

48%

52%

ol s
e)

er y

ol s

Top 2 Box Neutral Bottom 2 Box

Effectiveness of Social Networking Technologies and Services for Students
Q13. How effective are Social Networking technologies and services as educational tools for students in your school ?

Q14. How effective are Social Networking technologies and services as communication tools for students in your school district?
Q16. How has access to Social Networking sites impacted the education process?  Would you say that it has been...?

Schools Skeptical About Value Of Social Media In Current Form

Effectiveness of SN as 
Educational Tools 

(Very Effective       Not At All 
Effective)

Impact of SN on Education 
Process (Very Helpful 

Very Disruptive)

Effectiveness of SN as 
Communication Tools 

(Very Effective    Not At All 
Effective)
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District Rules Against Types of Student Internet Use
Q1. Which of these rules are in place at your school district for student Internet usage?  Do you have rules against...

Broad Range Of School Rules Limit Internet, SN Use 

Educators
(n=250)

94%

84%

84%

84%

83%

81%

76%

75%

62%

60%

54%

35%

Visiting certain types of sites

Giving out physical personal info.

Participating in chat sessions

Cyber bullying

Using computers for matters other than schoolwork

Sending IMs

Giving out virtual personal info.

Playing games

Participating in bulletin boards/blogs

Sending/receiving email

Sending/receiving mail w/ attachments

Participating in wikis

Percent Indicating Rule Against Type of Internet Use

Rules against…
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Educators’ Expectations for Social Networking
Q15. Now I am going to read you a few statements about the benefits of Social Networking websites for your students. 

How much do you expect that Social Networking will help students to…

48%

43%

43%

41%

38%

36%

34%

29%

28%

19%

18%

14%

Meet new/different kinds students

Learn to better express themselves creatively

Be able to develop global relationships

Find more students who are like them

Learn about global events

Learn to work together on academic problems

Become more engaged in school

Improve their reading/writing skills

Learn to better express themselves
clearly/effectively

Learn about community service opportunities

Learn better social skills

Learn how to deal with difficult
situations/resolve conflicts

Percent Indicating Agreement
(n=250)

But Districts Hope SN Can Broaden Kids’ Horizons
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District Participation In Educational Social Networking Activities
Q12. In which of the following ways is Social Networking technology used by educators or students at your school district?

Percent Indicating Use of SN Technology
(n=217)

72%

70%

63%

49%

46%

41%

35%

32%

22%

11%

Parent/Teacher or Student/Teacher
communication

Student website programs

Online courses/online tutoring services

Collaborative online projects w/ other
schools

Pen-pal or international programs

Classroom participation in outside blogs

Blogs/outbound communication from
school/students

Sharing of online portfolios of student
work

Classroom participation in wiki creation/
maintenance

Classroom participation in multiplayer
games

Districts Involved In Many Activities With Social Media Elements

87% of districts involved in at least one 

activity type; ave. district involved in 4-5
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80%

59%

39%

36%

31%

30%

28%

27%

24%

24%

Make/receive phone calls

Text message

Play multiplayer games

Send images

Tell people about group events

Play location specific games

Start group events

Share applications

Send audio to friends

Send video to friends 31%12%

31%14%

27%28%

33%20%

30%31%

37%24%

47%21%

34%45%

74%38%

92%62%

Activities Done On Cell Phone/Handheld: Students
Q40. How often do you use your cell phone or handheld wireless device to do each of the following things?

= Significant over other subgroup at the 95% confidence level.

Mobile / Handhelds:  The Next Platform

Age
13 to 17

(n=619)
9 to 12
(n=301)

Kids
(n=920)

Among Students  Who Own Cell Phone/Handheld
Percent Indicating They Ever Do Activity



Informal Tech-Mediated Learning Increasingly Important

http://www.mediasciencelearning.com/
CaseStudies
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22%

16%

23%

26%

18%

31%

27%

25%

41%

31%

34%

46%

52%

68%

39%

39%

41%

42%

47%

51%

52%

56%

62%

64%

67%

72%

74%

83%

No IM

Get to work with professionals online

Limited to a database of phrases they can use

No chats

Brings together different types of kids

No user-generated video/audio/images allowed

Planned activities/events

Provides opportunity to get involved with their community

Detailed reports of child's activity

Kids learn about careers/professions

Tools to help kids express themselves

Strong educational value/purpose

Monitored by adults

Filters obscenity/inappropriate content

Top Box Top 2 Box

30%49%

39%39%

33%50%

37%48%

47%48%

44%60%

47%58%

55%58%

57%68%

63%65%

65%69%

68%77%

67%82%

81%86%

Making the Case to Industry:  Education a Driver of 
Family Decisions

Child’s Age
13 to 17

(n=565)
9 to 12
(n=474)

= Significant over other subgroup at the 95% confidence level.

Parents
(n=1,039)

Specific Features That Sell Sites To Parents
Q13. When it comes to your (CHILD), how important is each of the following social networking website features? 

Percent Indicating Features Are “Must Have”
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Teachers & Parents Fuel Student Awareness Of Websites

Key adults (parents and teachers) outrank traditional media (TV, print, radio.)

Percent of Kids 9-17 
that learn about websites 
via each source/ method

0% 20% 40% 60% 80% 100%

  Friends (in person)
  Television

  Parents
  Teachers

    Web search
  Friends (over phone)

  Friends (by IM/chat)
Games

  Magazines/newspapers
  Online ads

  Friends (as part of personal emails)
    Blogs/other users' online profiles/personal sites

  Radio
  Friends (by text message on handheld/cell phone)

  Friends (from "send to friend" link )
  Promotional/article links from other sites

    Online bulletin boards
  E-newsletters/e-zines
  Podcasts/online radio

Q: How do you learn about new websites?   



Open Source / Community

Coming Soon:



Thank You

Peter@Grunwald.com
www.grunwald.com


